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ABSTRACT

Studies show AI/AN youth have high rates of earlier alcohol use, 

higher risk of developing a substance abuse disorder, and more 

alcohol related deaths, including death (Swaim & Stanley, 

2018). There are many speculations of why this holds true 

including genetics, socioeconomic status, and other factors, 

however there is not clear evidence to fully support those 

thoughts. Being there is no clear indicator of why AI/ANs use 

alcohol at different rates as compared to non-AI/AN, a different 

method was sought to aid in the prevention of alcohol-related 

health risks.

Young people are exposed to and display pro-alcohol messages 

and images through online portrayals of drinking on personal 

pages as well as unregulated alcohol marketing on social media 

sites. This display of alcohol behavior has been correlated with 

offline alcohol behavior and risky drinking (Moreno and Whitehill, 

2016). Thus, the display of anti-alcohol and sobriety messages 

can hold the same type of impact. The study set out to determine 

how active AI/AN tribal social media accounts, specifically 

Facebook, were being used to engage their citizens and produce 

those messages against alcohol and promoting sobriety.  
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American Indian and Alaskan Native (AI/AN) populations are 

disproportionately affected by alcohol abuse, suicide, diabetes, 

and hypertension, along with many other diseases. While it is 

known that social media platforms have been effectively used to 

deliver evidence-based information to the public in general, the 

use of tribal social media platforms to address important public 

health issues is not clearly understood. Thus, we sought to 

evaluate how Native American tribes use their social media 

accounts as a resource for alcohol prevention or awareness. In 

order to measure AI/AN health-related content, specifically 

alcohol-related, we sampled the Facebook pages of twenty-

seven of the most populated federally recognized tribes 

according to the 2010 US Census. We limited the sample 

timeframe to only posts made in the year 2019 to avoid conflict 

with COVID-19. A total number of any health-related posts, with 

specific attention to alcohol-related content, were recorded as a 

quantification of social media engagement. Although the research 

is still in progress, most of the sampled tribes consistently posted 

health-related content, however minimal evidence support that 

tribes utilize social media to promote alcohol prevention and 

awareness material specifically using Facebook. For future 

direction, we would like to extrapolate clinical significance from 

our study findings, if any, and communicate such to the sampled 

tribes. Our goal is understanding their perspective on the topic as 

well as possibly create a future initiative to bring a higher 

awareness regarding Native Americans and the abuse of alcohol

.

In order to measure AI/AN health-related, specifically alcohol 

related social media involvement/engagement, our research 

sample was limited by Federal Recognition status and population 

size. Of the 574 Federally Recognized tribes according to the 2010 

Census, the forty-two most populated tribes were selected. Of 

these forty-two tribes, twenty-seven were further selected due to 

the presence of our inclusion criteria. 

- We searched all forty-two tribal organizations for usage of 

Facebook, Instagram, Twitter, and Snapchat. Of the four social 

medial platforms, Facebook was utilized the most by the tribal 

organizations

- To avoid the current pandemic with COVID-19 and possible 

artifact, we selected posts from the year 2019. 

- To be included as being a “health-related” post, it must include 

words or pictures of disease prevention or awareness, healthcare 

worker, healthcare location, physical activity involvement, etc. 

- To be included as being an “alcohol” related post, the post must 

include words or pictures in the regards of alcohol prevention, 

promoting sobriety, alcohol risk factors, alcohol associated risk 

factors, etc.  

- All posts were verified by both Postoak and Two Crow 

simultaneously. Undecidable posts are being sent to other 

researchers on the project
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- With the posts averaged, there was a total of 438.8 posts 

made, 51.8 posts were health related, and 0.56 posts were 

alcohol related.

-11.8% of posts made by tribes were health related with less 

than 0.13% of the posts being alcohol related. 

-The tribe with the highest percentage of health related and 

alcohol related posts was the Aleutian Pribilof Islands 

Association at 28.4% and 1.35%, respectively.

-The tribe with the lowest percentage of health-related posts 

was the Comanche nation at 1.43%

-There are 11+ tribes who have a 0% for alcohol related 

posts. 

Table: Listed are the data sets from the tribes sampled for quantitative engagement through Facebook

-Based on the evidence, most tribes Health-related content could be categorized as 

related to: Art, Culture, Seasonal, Job opportunities, Education/Language, Health-related, 

Tribal Welfare programs with most focus on the latter. 

-The sampled AI/AN tribal organizations consistently demonstrated posting health-

related content in 2019, however the number of posts addressing alcohol and its 

prevention was of little significance.

- Regarding the health-related posts, the content was predominantly related to domestic 

violence, suicide prevention, drug abuse (opioids, methamphetamines), cancer 

awareness, immunizations, Public Safety, Child Safety, and Missing and Murdered 

Indigenous Women. 

- We cannot speculate as to why there is minimal alcohol posts. We anticipate an increase 

in the broadcasting of current alcohol prevention methods onto Facebook, or perhaps 

another social media platform, as a distributor of information will be largely received by 

the next generation 

- There were limitations to the study, such as the limited sampling which excluded many 

other potential tribes with active Facebook accounts. Although tribes may not post on 

Facebook their alcohol prevention methods, it does not represent what may exist 

otherwise.  The sampled Facebook posts, neglects the other forms of social media as 

mentioned before, Twitter, Instagram, Snapchat, etc. 

- The aim is to bring awareness to the tribal organizations in hopes they can increase 

their number of posts related to alcohol prevention and awareness material.   


